Ipaiic-tucm na pasmenjenue peknamnoix mamepuanos no GRP ¢ sgpupe m/x "KTK"

JlaHHBIH MpaHC-THCT ACHCTBUTENEH U PEKIAMHBIX A0r0BOPOB 2026 roaa, 3aKiIr0¥aeMbIX Al Pa3MELICHHs PEKIaMHbIX MaTtepuaiios ¢ 1 suBaps no 31 aexabpsi 2026 r.

Ilenbi ykasanbi 6 menze 6e3 yuera HJIC (ctaska HIIC - cornacHo AeHCTBYIOIErO 3aKoHOAaTenbcTBa PK)
CroumocTs ykasana 3a 1 GRP v criota xpoHomerpakem 30 cexyny Ha ayauroputo 18+ Kazakhstan Urban and Rural NET ppm panel K Research Central Asia

1. Tabmua 6a30BbIX CTOMMOCTEN 110 THITY pa3MeleH sl

Hpaiim-ko3¢puunent
Tun pasmeruennst PacueTHasi exuHuua NET Croumocts, KZT (c 18:00 10 24:00) R - TVMEDIA Advertising Agency
(hrKCHPOBAHHBIA 1 GRP 536 300 1,3 r. AIMaThbl
I1ABAROIMH 1 GRP 446 900 1.3 np. Anb-®apabu 5, 610k 1A, opuc 603
Ipy pasMemeHnHt B aIMaTHHCKHX 6JT0KaxX 19623080 CTOHMOCTH IPUMERsieTCs Kod(duienT 0,5 Ten: 311 1439 /41
2. Tabanua 1x K03 d TOB
Neesii Pasmep ckuaku / Mesii Pa3zmep cxuaxu /
Yr1Bepxaaw
Haa6aBku Han0aBKu
SHBaphb -40% HIOJIb -5% "TVMedia Advertising Agency"
despans -30% aBrycT 5% f BaUa ANBePTAN3HHI AUKEHCH)
MapT 0% ceHTAOpD 30% :
anpenb : 0% OKTIOPb 30%
Mai : 0% HOAOPb 30% CEPIKTEC'.TII:I Cadonos B.B.
HIOHB -5% nexabpn 20% Adverhsmg g '25" Hosi6ps 2025 roa

(TB Mexua Agsepraiismar Anxerca)

3. Cucrema CKHAOK (CKHIKH PaCCUMTHIBAIOTCS OCIEA0BATENBHBIM BEIYUTAHUEM)

3.1. O0bemMHasi CKMAKA 3a GHOKET peKIamMoaaTeisi (www.calculator.tvmedia.kz!

na NET Bromxker, KZT Ha NET b T, KZT
= Pa3mep ckuaku = Pa3mep cxuaku

4 400 000 -1,0% 93 000 000 -41,4%
6 000 000 -5,1% 107 000 000 -43.3%
8 100 000 -9,1% 138 300 000 -46,7%
10 500 000 -12,5% 170 000 000 -49.4%
13 000 000 -15,3% 202 000 000 -51,7%
17 400 000 -19.2% 234 600 000 -53,6%
21900 000 -22,3% 270 000 000 -55,5%
26 500 000 -24,8% 305 800 000 -57.2%
31200 000 -26,9% 342 000 000 -58,6%
36 800 000 -29,1% 378 700 000 -60,0%
43 000 000 -31,2% 416 500 000 -61,2%
49 500 000 -33,0% 458 000 000 -62,5%
56 500 000 -34.8% 500 100 000 -63,7%
65 000 000 -36,7% 542 500 000 -64,7%

3.2. Ckuaka 3a npeonJiaty

Tun npexonaarbi Ileprox Pa3mep ckuaku

TIOKBapTAIbHAs 1 Tpanm npu 3-4 mec -7%

TI0/YTo10Bas 1 TpaHm opu 5-6 mec -15%

3.3. Han6aska 3a nocronnaty

CpoK 0IIaThl Pasmep HanbaBKu

nocromara ot 30 qHeH 2%

nocroriara ot 60 aHel 4%

nocromniaTa ot 90 mHei 6%

nocromniarta Oosee 120 aueit 8%

3.4. Cxnaka Quisl peKkJiamMoaaTedisi, PaHee He pa3MeLuaBLierocst Ha T/K (32 ""HoBoro kauenTa') - 5%. Ckuika AeHCTBUTENIbHA HA IEPUO/ AEHCTBHS KOHTPAKTA.

3.5. AreHTCcKast KOMHCCHSI TIPEIOCTABIAETCS:
B pasmepe 15% xomnanusam-unenam LenTpanbro-Asuarckoii Pexnamuoi Accoumanmuu;
B pasmepe 12% ApyruM KOMIaHHSIM.

3.6. Ckuaxa 3a Meaua-CIuIuT Bapbupyetcs ot -1% 10 -25% (www.calculator.tvmedia.kz).
3.7. Cxkuaka 3a coomonenue KII -20% HaumcnseTcs eXXeMeCsYHO.
4. Cucrema Haa6aBok (mpumensieTcs k croumoctu 1 GRP)

4.1. Cucrema Haa6aBOK Ui (PUKCHPOBAHHOIO M MJIABAIOLLEr0 THIIOB Pa3MEILEHHS

pa3mep Haa0aBKH 3a OTCYTCTBHE KOHKYPEHTOB B O110ke +15%

pa3smep Haf0aBKH 3a rapAaHTHPOBAHHOE PA3MEILEHHE JABYX PEKIAMHBIX POJIMKOB OHOTO OpeH/a B 0xHOM Gioke +10%

pasMep HaIOaBKH 3a YIIOMHHAHHE B POJIMKE O BTOPOM peknamonarene ("asoinoe 6penauposanue") +50%

pa3Mep Haa0aBKH 3a MPOJAXKY PEKJIAMHBIX BO3MOXKHOCTEH TenekaHnana Ha ayautopuro W 45+ Kazakhstan Urban NET ppm panel (TRP) +7%

pasMep HaJ0aBKHM 3a MPOAAKY PEKIAMHBIX BO3MOKHOCTEH TeNleKaHasa Ha ayIUTOPHIO, OTIHYHY0 oT 18+ Kazakhstan Urban and Rural NET ppm panel (TRP), +20%
4.2. Cucrema Ha s ¢ p 0 THMA Pa HsT

pasMep Haa0aBKH 33 MO3HIIHOHMPOBAHKE CIIOTA MIEPBBIM H/WJIM MOCJIEHUM B PeKIaMHOM 6oke +10%

pasMep HaJ0aBKH 32 MO3HLHOHHPOBAHHE B OJIOKE CO BTOPOTO [0 MPEANOCIEAHEr0 MecTa +5%

4.3. Cucrema Ha, JUIS A 0 TMNA pPa
pasMep HaaOaBKH 3a NMO3HLIMOHUPOBAHHKE CIIOTA NEPBBIM /UM TOCTIEHUM B PEKTAMHOM O110Ke +20%
pa3Mep HaJ0aBKH 3a MO3UIIMOHUPOBAHHKE B OJIOKE CO BTOPOrO A0 IpeAnocaeaHero mecra +10%

5. llpumeyanusi:

5.1. Benuuuna 06BEMHOM CKHIKH 33 OI0UKET PEKIaMOJATEls PACCUHTHIBACTCS ApUPMETHIECKH Iy TEM OKDYTJICHHS 10 COTIX IpH (opmupoBanuu 3assku B TV Media Calculator
(www.calculator.tvmedia.kz). ”

5.2. TOO «TV Media Advertising Agency» (TB Meaua ABepTaif3unr ADKEHCH) HMEET NIPABO OTKA3aTh B MOCTOIUIATE H/WIIH 3allyCKe PEKIaMHOM KammnaHuu 6e3 100% mpeaoniaTsL.

5.3. 3a4eT CTOMMOCTH (PHKCHPOBAHHOTO H IUIABAIONIETO THIIOB PA3MEILEHHUs 32 OTYETHBIN NEPHO/L POM3BOJMTCS HA OCHOBE MPOrHO3HBIX WM (AKTHYECKHX PeHTHHIOB 6.10K0B. BhIOop TuMa norosopa ¢
3aKPBITHEM 110 (DAKTHYECKHMM JaHHBIM BO3MOKEH JIMIb [PH 3-X MECAYHOM M GOJIee IIEPHO/IE PA3MEILIEHHSL.

5.4. B ciyuae BpI6Opa pacyeTa Mo MPOrHO3HBIM PEHTHHIAM 3a4€T CTOMMOCTH Pa3MELIEHHs OCYIIECTBIIETCA ¢ MOTPeIHOCTbIO B 15,00%.

5.5. 3a4€T CTOUMOCTH Pa3MEIIEHHS TOJIBKO 10 MPOrHO3HBIM PEHTHHIaM GII0KOB ocymecTBiseTcs (1) NpH PasMEIEHHH B HEAKTHBHOM MeCALE, (2) P CPOKE AEHCTBHS J0rOBOPa MEHEE TPeX MecALes, (3) B
MOCNETHHE MECAL Pa3MEILECHHS.

5.6. B ciyuae, ecimu XpOHOMETPaXK PEKITAMHOTO POJIHKA He KPATEH 5 CeKyHIaM, TO PacyeT CTOMMOCTH PEKIAMHOM KaMIIaHHH OyIeT MPOM3BOAMTBCS HA OCHOBE XPOHOMETPaKa POJIMKA, OKPYTTIEHHOTO B
6ObIIIyF0 CTOPOHY 10 YHCIIA, KPATHOTO MATH.

5.7. Tlpu pacueTe (paKTHYECKHX PEHTHHIOB 3HaYeHHs B MHTepBade § - 0,1% npunumarotcs paabiMu 0,1%.

5.8. TOO «TV Media Advertising Agency» (TB Meua AnpepTaif3unr ADKEHCH) OCTABISET 3a COOOH MPaBO CKOPPEKTHPOBATH 3aABIIEHHBINH 00beM GHOKETa Ha pasMelieHHe B prime-time (¢ 18:00 xo 24:00
4acoB).

5.9. Pasvep H BO3MOXKHOCTb MPENOCTABIICHHS JOMONTHUTENBHOM CKUIKH ABNAETCS HCKIounTenbHbiM npasomM TOO «TV Media Advertising Agency» (TB Menua Ansepraif3unr AKeHCH).

5.10. TOO «TV Media Advertising Agency» (TB Meaua AnBepraii3sunr ADKEHCH) OCTABIET 3a COOOM NPABO B OO0 MOMEHT yTBEPAMTD HOBBIH MPAMC-THCT [T PEKIAMHBIX JOTOBOPOB.



